Decoding Marketing
Performance: A Guide to Key

Metrics

Unlock the power of data-driven marketing. This presentation will guide you
through essential metrics. Learn how to track, analyze, and optimize. Boost
your marketing ROI with actionable insights.
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Website Traffic: Measuring Your Digital
Footprint

Key Metrics Actionable Insight

e Monthly website visits Optimize underperforming pages with high bounce rates.

e Unique visitors Improve content and UX for better engagement. Increase
. organic traffic by 20% with SEO and content strategies.

e Pageviews

e Bounce rate

e Time on page
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Lead Generation: Capturing
Potential Customers
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Key Metrics Benchmarks Actionable
Insight

Number of leads, lead 2-5% conversion rate.

conversion rate, CPL. CPL varies by industry.  Optimize lead capture
to reduce CPL by 15%.
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Customer Acquisition Cost
(CAC): The Price of New
Business

Formula

Total marketing & sales spend / New customers.
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Benchmarks

CAC < 12 months of customer lifetime value (SaaS).

S = Actionable Insight

Reduce CAC by 25% via marketing automation.

& Made with Gamma


https://gamma.app/?utm_source=made-with-gamma

118
Customer
Lifelme Value

Customer Lifetime Value
(CLTV): The Long-Term View

1 Formula
Average purchase value x Purchase frequency x Customer
lifespan.

Y, Benchmarks

Varies by industry (high for luxury goods).

3 Actionable Insight

Increase CLTV by 30% with loyalty programs.
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CONVERSION FUNNEL

Conversion Rates: Turning
Leads into Customers e
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Social Media Engagement: Building Brand
Awareness

Reach L Engagement

CTR 3 Follower Growth

Analyze content performance to see what works for your audience. Optimize content formats and post schedules. Increase social
media engagement by 40%.
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Conclusion:
Improvement

Track key metrics.
Analyze data.
Optimize strategies.

Adapt and experiment.

Continuous
Through Metrics
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